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president, William Cooper Procter, was among the
earliest to regard employees as something more than
human chattels. Beginning as a firm away back in
1837, they have steadily progressed and, by advertis-
ing and other means, have sold their product not
only to the public, so that it has become a household
word, but also to the employees themselves.
The influence of advertising in selling a company
not only to the public but to its own people is a sub-
ject all in itself. The words used in the advertising
have to be true words and they have to be backed up
by the company, and when thus considered, advertis-
ing is undoubtedly a great help, but also it is a two-
edged sword. Nothing will so quickly break up an
organization as any kind of untrue advertising, for
that convinces the working peogle that they are
employed by a lot of crooks. The advertising of in-
dustrial good will is also dangerous.
The Procter & Gamble Company has the back-
ground of honest performance and tradition and I
think it is their career of honest effort in making a
product as well as in dealing with the employees that
forms the foundation of their industrial situation.
The company has been particularly fortunate in
keeping its employment administration entirely free